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Abstract: This paper is about logo design, namely a guidebook to draw a graphic representation for a 

company, an event, a product. There are principles of design and color management applied for logos to be 

representative for a desired purpose. In our research study we have seen what symbols, signs or colours 

have been used to make them part of a logo, as an identity element for different domains of activities. We 

have studied the typology of logos, and we have found few important characteristics for each type. In our 

research study we have found also similar symbols and very similar graphic representation. A section of 

our paper is about redesigning logos and the challenge to do this work. 
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1. INTRODUCTION  

 

The title of this paper may create a question: Is it 

truly easy to design a logo, without knowledge of design, 

proportion, balance or color palette? Is it easy for 

everyone?  

We do not have the intention to say that all over the 

world anybody can make a logo.  

This paper is the result of a research study concerning 

what is involved in the creation of logos: symbols, 

shapes, colours, typography, combined to create the well-

known typology of logos.  

In our study we have identified some characteristics 

in different fields of action, and we have based a few 

conclusions on a lot of cases.  

To create a logo means to go over two distinct stages: 

the first is a theoretical step (research and the study of the 

market) and, the second is about the graphic development 

of the idea for a logo. 

 

2. THE TWO STAGES TO CREATE A LOGO 

 

2.1. The research study 

This stage is very important and is the first step on 

the way to design a logo. It is hard work to identify a lot 

of logos concerning the theme.  

It is about colours, symbols, signs, fonts etc. which 

are involved in many examples about the subject.  

Comparative study is necessary to understand what 

the graphic construction in the field of theme is and to 

avoid making something similar with other logos.  

Also, the past and the present of the company (if it is 

about redesigning) must be well known to ensure the 

success of the graphic conception.  

It is a stage to make a few libraries of logos all over 

the world about the theme and, of course, to identify the 

typology of these representations. 

 

2.2. The graphic step (a design development process) 

This stage is the way from conception to a final 

design.  

There are important steps to reach the destination. 

The first step is about sketches of the idea from the mind 

of the designers. Then a visual storming [1] of these is 

necessary to communicate fundamentals ideas and to 

promote some good graphic ideas.  

The color palette is a special step because we, as 

human beings, first receive the color and then the shape 

and other components.  

After this analysis of graphics is necessary to make a 

brainstorming session which is about the whole process 

to develop the idea (theoretic, graphic and more).  

And, finally, the graphic computer development of 

the idea. 

 

3. ATTRIBUTES, FUNCTIONS AND PRINCIPLES 

OF DESIGN 

 

In a few papers we have spoken about the important 

characteristics of logos: attributes and functions.  

Shortly, we may evoke them as defined 

characteristics for a logo: originality, functionality, 

relevant, simplicity, memorable, resisting, adaptable.  

And the functions: contact, explanation, translation, 

identification, information, sensitivity and business 

opportunity. We have defined very well the principles of 

logo design in a paper for ICEGD 2024 [2], [3]. 

 

4. HUNTING FOR A SYMBOL 

 

Our research study was focused on seeing the 

typology of logos, understanding the importance of a 

symbol in logo design and looking for inspiration.  

We have examined logos from different fields of 

activities: airlines companies, airports, automotive, 

apparel, education, construction, food & beverage, 

financial services, universities, hotels, tools & 

machinery, zoo and pet shops etc.  

We have known that it is not necessary in many 

domains for activities to have a symbol which represents 

the domain of activity of a company.  

Of course there are special symbols used for special 

domains such as dentistry, for example. In this case we 

have identified a tooth or teeth as symbols, for many 

logos, as graphic representation.  

Because our study is large sufficient, we have 

presented only few domains with the necessary 

explanations. 
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4.1 Symbols for airline company logos 

From the beginning we have seen real or stylized 

representations concerning the flying, birds or human 

figure, or a representative symbol for a country. The 

significance of flying in logo design for this kind of 

companies are very good represented in Figure 1. 

 

    
 
            a.                          b.                                      c. 
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                 g.                                  i.                               j. 

 

     
                          k.                           l.                          m. 

 

      
             n.                          s.                                     t. 

 
Figure 1 The significance of flying in logo design for an airline 

company [3], [4]; a. Singapore Airlines; b. Surinam Airways; c. 

Aerolíneas Argentinas; d. Valle Verde; e. Turkish Airlines; f. 

Lufthansa; g. MAT Macedonian Airlines; i. Garuda Indonesia; 

j. Air Algérie; k. Air Mauritius; l. Gulf Air; m. Japan Airlines; 

n. South African Airways; s. Kuwait Airways; t. Air 

Zimbabwe. 

 

In Figure 2 there is no representation of flying, but 

the symbols have a special meaning. 

 

4.2 Symbols for Zoo gardens logos 

It was a challenge for us to analyze logos in this field. 

A very important component for this kind of logo was 

the word ZOO.  

The designers have used different representations as 

real, abstract or stylized to present the image of a zoo 

garden.  

And, of course, they have applied the principles of 

design to realize wonderful and attractive logos. Figure 3 

presents a few examples about this domain [3]. 

4.3 The mermaid symbol for logo 

In our research study we have found very similar 

symbols for logos. 

 

        
                a.                       b.                        c. 

 

      
                      d.                        e.                            f. 

 

        
                     g.                         h.                        i. 

 

      
               j.                          k.                                   l. 

 
Figure 2 Symbols used in logo design which do not represent 

the flying [4]; a. Hawaiian Airlines; b. Aeroméxico; c. Air 

Iceland Connect; d. Aer Lingus; e. Air New Zealand; f. Qantas; 

g. Swiss International Air Lines; h. Delta Air Lines i. Qatar 

Airways; j. Air Guinée; k. Vietnam Airlines; l. Canadian North. 

 

     
                             a.                                          b. 

 

           
            c.                             d.                                   e. 

                
                     f.                              g.                             h.  

          
                         i.                                                j. 

 
Figure 3 Symbols for zoo gardens [1]. 

An example is the mermaid symbol, half woman and 

half fish with two tails, which luring the sailors from 
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earliest times. At the beginning was a black 

representation of the mermaid because was an ancient 

theme for the coats of arms for the commune of Mouila, 

in Gabon [5]. She was white in the coats of arms of 

several Europeans families, including the Amari family 

of Sicily. Figure 4 presents three graphic representations 

of the mermaid. 

 

     
              a.                               b.                                 c. 

 
Figure 4 The mermaid symbol 

a. Mouila (Gabon); b. Confederation Mondiale des Activites 

Subaquatiques [6]; c. Starbucks [6] 

 

4.4. Symbols for two interesting logos 

For George Pompidou Centre in Paris was a 

challenge to create a logo [7]. Jean Widmer from Visuel 

Design Association has created in 1977 a dynamic logo 

which represented the whole building. In France, the 

designer Phillipe Apeloig has noted:” it is representative 

of a break in tradition - a new start.” And he wrote also 

[7]:” it appears almost like a road sign; something that is 

clear and direct, a signature that represented an abrupt 

change in the style of communication”. Jean Widmer has 

realized a lot of sketches about this logo till the final 

design. It is a logo about a building where are located a 

public library, the Institute for Music/Acoustic Research 

& Coordination and the Musee National d`Art Moderne. 

This logo may be used only as graphic symbol or 

together with Centre Georges Pompidou. Figure 5 is 

eloquent. 

 

  

 
 

Figure 5 Logo Centre Georges Pompidou [7]. 

 

Another spectacular example is the logo known as 

Space Needle [8]. It is about the Seattle icon tower and 

city tourist point of interest attraction. It was a design 

executed by Hornall Andreson Design from Seattle in a 

situation of identity crise for the tower. This building was 

realized in four levels: the base-a gift shop, SkyLine -the 

100th level used for events; SkyCity - a 3600rotating 

restaurant, and finally, an observation deck at the top of 

the structure. For the designers it was a challenge to 

concept a logo to be recognized and to represent this 

icon. The result was surprising and now it is part of 

Seattle culture. Figure 6 is relevant. 

           
                         a.                                          b.   
 

Figure 6 The Icon Tower and The Logo [8]. 

 

4.5 Symbols used to create a logo for a country 

In our research study about logo design, we have 

realized the difficulty of creating a logo for a country.  

To realize as a brand for a country is a challenge for 

any designer. We have asked ourselves what is a way 

that” a piece of graphic design”, a symbol, may 

represents the value and the characteristics of a nation.  

This symbol must be a geographical, cultural, social 

and historical icon for interior life and for external 

presence all over the world.  

That is why sometimes it is difficult to find this 

symbol. In [7] is the story of a distinct logo for Peru, a 

state from South America. The logo was realized by 

Future Brands Buenos Aires and Lima, in 2010.  

For the designers it was a challenge because this state 

has ancient cultures and a diversity of people.  

The logo had to express the legacy, the creativity and 

the trust for the future of the country. It was a work of 

investigation about traditions, old cities, archaeological 

sites, museums and libraries etc.  

The design team has decided to make a logo for Peru 

using a symbol which is recognized in all the cultures of 

Peru. And they have found the spiral form which was 

identified as a graphic motif presents in all cultures.  

This symbol expresses past, present and future, 

namely evolution and transformation. The decision was 

to make a handmade logotype called “Perú “using a 

continuous line from the beginning till the end (Figure 

7).  

The letter P is the spiral and there is an accent above 

u, like in everyday Spanish spelling of Peru. 

 

 
 

Figure 7 Logo for Peru. 

In Figure 8 there are logos for a few countries [6]. 

What is relevant we have identified in the symbol. For 

Scotland (Figure 8 a) is the thistle, as national flower 
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which represents the courage and national resistance. The 

Morocco logo (Figure 8 b) is created using red and green 

colours (from their flag) and, of course, a mosque, a palm 

tree and blue from Atlantic Ocean. The Republic of 

Ireland logo (Figure 8 e) have as symbol the shamrock. 

For France (Figure 8 d) the designer has used the colours 

from the flag (red, white and blue) and a wonderful 

drawing of a woman. For UK is Figure 8 c. The Malta 

Logo (Figure 8 f) is defined by three main islands (Malta, 

Gozo, Comino), the George Cross, stylized water and 

sun. 

 

    
                                      a.                                          b. 

 

          
                           c.                                          d. 

 

         
 
                              e.                                        f.                 

 
Figure 8 Logos for a few countries; a. Scotland; b. Morocco; c. 

Great Britain; d. France; e. Ireland; f. Malta. 

 

 

CONCLUSIONS 

 

The title of this paper seems to be daring. In our 

research study we have found a way to create a logo, as 

follows:  theme – study- idea concept – sketches – 

visualstorming /brainstorming – final solution – logo in a 

graphic computer representation. In this paper we have 

tried to present the importance of study as first step to 

design something about an identity. And for a logo is the 

best way to be seen in the universe of different identities. 

It is not an easy way, but we have found symbols which 

were appropriate for the suggested purpose.  

 

 

 

 

 

 

 

 

 

This manner of working was applied successfully in 

our class lessons about graphic advertising, and the 

students performed well. 

In a future paper we will present their applications, 

many of them very good.  
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